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SECTION B: SUBJECTIVE 

All the questions from Section B are compulsory.                                       (55 Marks) 

Q1.  

A. You have been asked to present and analyze different types of consumer buying behaviors in an 

upcoming symposium. What points should be covered in your presentation?                            (08 Marks)  

B. As the creative head of an advertising agency, state the guiding principles that you would follow while 

developing any advertisement campaign. Any five.                                                                     (05 Marks)  

Q2.  

A. Define Electronic Marketing and enlist any five of its characteristics.                                      (07 Marks)  

B. Write down any five advantages of Internet Banking.                                                                   (05 Marks)  
 

Q3.  

A. Define any two major Trade Promotion Tools.                                                                         (03 Marks)  

B. Define any two Business and Sales Force Promotion Tools.                                                     (03 Marks)  

Q4. Enlist any five types of Financial Institutions in Pakistan.                                                            (05 Marks)  

Q5.  

A. Enlist the five key tasks involved in Global Marketing.                                                              (05 Marks)  

B. State the negative impacts of Globalization. (Any five)                                                             (05 Marks)  

Q6.  

A. Define One-to-One Marketing. What are the characteristics of Customer Intimacy Strategy? (Any four) 

                                (05 Marks)  

B. List down the differences between Vision and Goal of a company. (Any two)                        (04 Marks)  

 

X ───── END OF PAPER ───── X 

Instructions: 

i. Attempt ALL questions; 
ii. Answers must be neat, relevant and brief; 

iii. In marking the question paper, the examiners take into account clarity of exposition, logic of 
arguments, presentation and language; 

iv. Read the instructions printed inside the top cover of answer script CAREFULLY before attempting 
the paper; 

v. DO NOT write your Name, Access No. or Roll No. etc. anywhere inside the answer script(s); 
vi. Candidates are advised not to mark any of the objective answer on the question paper, otherwise 

their paper will be cancelled; 

vii. Question Paper must be returned to invigilator before leaving the examination hall. 


