
Sample Questions Branch Manager (BM) 

 Customers analysis is a study of customers: 

A. Choice 
B. Needs 
C. Characteristics 
D. Demand  

 Which of the following option represents the three components of the fraud triangle? 

A. Opportunity, Intention, Proud 
B. Opportunity, Intention, Guilt 
C. Opportunity, Intention, Acceptance 
D. Opportunity, Intention, Justification  

 _____ allows us to make a negative statement about two people or things at the same  
time. 
A. Neither                                           
B. Either 
C. But                                                 
D. And 

 The purpose of greeting customers is: 

A. To remain competitive  
B. To maintain harmony among staff 
C. To maintain confidentiality  
D. To create and maintain a welcoming environment 

 All of the following techniques can be used to build rapport, EXCEPT: 

A. Make the customer feel comfortable 
B. Make the customer feel important and valued 
C. Use empathy 
D. Being indifferent  

 All of the following are good telephone skills, EXCEPT: 

A. Speak clearly and slowly 
B. Smile (you can hear it in your voice!) 
C. Avoid Stating your name 
D. Write down the caller’s name and use it 

 With respect to the implementation of Clean Note Policy, a certificate is required to be issued by 
the ____________________ of the bank. 

A. Chief Internal Auditor 
B. Chief Compliance Officer  
C. Head Business 
D. Head Operations 



 In the context of AML, CRS stands for: 

A. Complete Reporting Standard 
B. Compliance Reporting Structure 
C. Classified Reports Structure 
D. Common Reporting Standards 

 Wire transfers/ fund transfers require which of the following basic information? 

A. Name of the originator and beneficiary  
B. Name and address of the originator & beneficiary 
C. Originator’s account number, name and address or CNIC number and beneficiary’ 

name, CNIC or passport number 
D. Beneficiary’ account number, name & address and originator’s name, CNIC/ passport 

number 

 ______________ = Foreign Currency/Domestic Currency 

A. Direct Quote 
B. Cross-Currency Rate 
C. Indirect Quote 
D. None of the above 

 Buying FC means: 

(i) Paying out PKR 
(ii) Receiving the FC 
(iii) Receiving PKR 

A. (i) and (ii) only 
B. (i) and (iii) only 
C. (ii) and (iii) only 
D. (i), (ii) and (iii) 

 Selling FC means: 

(i) Receiving PKR 
(ii) Paying out PKR 
(iii) Paying out FC 

A. (i) and (ii) only 
B. (i) and (iii) only 
C. (ii) and (iii) only 
D. (i), (ii) and (iii) 

 FATCA stands for: 

A. Foreign Account Tariff Compliance Act 
B. For Account Tax Compliance Act 
C. Foreign Asset Tax Compliance Act 
D. Foreign Account Tax Compliance Act 



 FATCA is intended to prevent __________ from evading US tax using financial accounts held 
outside of the United States.  

A. US Army 
B. US persons 
C. US educationist  
D. US politicians  

 The Internal Revenue Service (IRS) is the US government agency responsible for: 

A. Tax collection and tax law enforcement 
B. Revenue collection 
C. Law enforcement 
D. Revenue and tax collection 

 According to Common Reporting Standards, “Custodial Institution” means: 

A. Any Entity that holds, as a substantial portion of its business, Financial Assets for the 
account of others 

B. Any entity providing custodial services to the TRE holders of Stock Exchanges  
C. Any entity providing locker services to its members 
D. Any entity providing intermediary services to its customers. 

 All individuals single/ joint account holders are eligible for: 

A. UBL Current Account 
B. Basic Banking Account 
C. UBL Mukammal Account PKR Current Account 
D. Business Partner 

 ___________ accounts are meant for NTB customers only. 

A. UBL Asaan  
B. FCY UniZar 
C. FCY Uniflex  
D. UBL Zindagi  

 In respect of account opening, customers’ signatures will be obtained on ___________ will be 
stamped ‘Signature Admitted’ and signed by the authorized branch official in front of whom the 
customer has signed. 

A. Account Opening Form  
B. Signature Card  
C. Power of Attorney  
D. Both A and B 

 Cutting/ alteration on Account Opening Form must be signed for authentication by the 
_________. 

A. Customer  
B. Branch Manager  
C. Operations Manager  
D. Cashier  



 What is the definition of a customer in banks/ DFIs? 

A. A person who buys goods or services from a shop 
B. Any legal entity or person who has availed or is intending to avail any product/ service 

from the banks/ DFIs 
C. Any person who has availed any product from the bank 
D. A person who is intending to avail any product/ service from the DFIs 

 All of the following are the causes of complaints, EXCEPT? 

A. Miscommunication 

B. Unprofessional Behavior 

C. Identity verification 

D. System Handling 

 In which case, the bank should not disclose confidential information of a customer to a third-
party? 

A. When pursuing a law or regulation 

B. A court order 

C. Yearly auditing of the bank 

D. An informed concern of the customer 

 All of the following are fairness outcomes of Fair Treatment to Customers, positioned from the 
perspective of the customer, EXCEPT: 

A. Customers are given clear information and are kept appropriately informed before, during and 
after the time of contracting. 

B. Customers should be aware that they are dealing with a bank, where fair treatment to 
customers’ framework is central part of vision mission statement. 

C. Where customers receive advice, the advice is suitable and takes account of their risk profile. 

D. Customers have access to channels for lodging complaints 

 The goal of UBL change management & culture transformation is: 

A. To create an environment (values and behaviors) which encourages consultation and 
collaboration, celebration of achievements, diversity and employee empowerment. 

B. To create an environment of competiveness for continuous growth of management and staff 
members. 

C. To create an environment of change culture and encourage a socially congenial environment 
in the organization. 

D. To create an environment of socially interactive management and transform the working 
culture in line with the technological changes. 

 According to UBL Value guide, VISION can be best described as: 

A. How you will get to where you want to be. 

B. The set of behaviors that will help deliver on the mission to achieve the organization’s 
objectives. 

C. The desired future position of the company i.e. where it wants to be. 

D. Set of combined objectives that can be achieved in short run. 


